FORSALJNING I KONKURS
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ADVOKATBYRAN

KAIDING




Introduktion

The Fit Sweden AB (“The Fit”) forsattes i konkurs genom Haparanda tingsritts beslut
2024-06-03. Till konkursforvaltare utsags advokaten Christina Lehto, Advokatbyran Kaiding,
Lulea, Box 112, 971 04 Lulea.

Konkursforvaltaren har till uppgift att avveckla tillgangarna i konkursboet. Intressenter
tillhandahalls nu detta underlag i syfte att kunna ligga anbud pa Bolagets immateriella
tillgangar (rattigheterna till framtagen killkod, rattigheterna till doman, samt eventuella
6vriga immateriella rittigheter som tillkommer The Fit). Detta anbudsunderlag innehaller
information om vilka tillgangar som bjuds ut till f6rsiljning samt vilka forutsittningar som
giller f6r anbudsforfarandet.




Om The Fit Sweden AB

The Fit Sweden AB (“Bolaget”) bildades 2016. Bolaget har utvecklat en Al tjanst for digital
storleksrekommendation, baserad pa egenutvecklad mobil kroppsskanner-teknik samt en
rekommendationsmotor, se www.thefit.se (“Al-tjadnsten)

Fo6r demo se https://www.youtube.com/watch?v=uUZ8YyafJho

Presentationsmaterial avseende Bolaget och plattformen ar bilagt under bilagorna 1 och 2.

Informationen som framgar ar framtagen av The Fit Sweden AB och inte av konkursboet.
Konkursboet ansvarar siledes inte fOr att informationen ar riktig,

Boktort virde enligt senaste faststillda balansrakning (intagen 1 arsredovisning per 2023-12-31,
se bilaga 3) for utvecklingsarbeten och liknande arbeten uppgar till cirka 9,8 MSEK.


http://www.thefit.se/
https://www.youtube.com/watch?v=uUZ8YyafJho

Tillgédngar till fo6rsdljning

Konkursboet bjuder nu ut samtliga immateriella tillgangar tillh6riga Bolaget till f6rsiljning
enligt nedan (“Egendomen”). Egendom som tillh6r annan ingér inte i erbjudandet.

Egendomen bestar av:

- rattigheterna till den av Bolaget framtagna Al-tjansten (produkt och design) inbegripet
rittigheterna till framtagen kallkod,

- rattigheten att anvinda Bolagets domannamn, www.thefit.se,

- Ovriga Bolaget tillkommande immaterialla rittigheter som Bolaget dger och kan férfoga
over fritt

Intressenter uppmanas att noggrannt undersoka Egendomen innan bud limnas.




Forsiljningsprocessen

Konkursboet infordrar nu bindande anbud pa tillgangarna.

Bindande skriftligt anbud ska avges senast den 26 September 2024. I anbud ska anges:
i) Tydligt vilken egendom anbudet avser

(i) Anbudet1SEK exklusive mervardesskatt (mervardesskatt utgar pa forsaljningen)

Skriftligt anbud skickas till:

elin.wennberg@kaiding.se

Mirk anbudet “The Fit”. For ytterligare information om Bolaget, produkten m.m. vinligen
kontakta konkursforvaltningen f6r inbokande av méte.

All information som framgar av anbudsunderlaget och dess bilagor ar limnad av Bolaget.
Konkursboet reserverar sig betriffande informationens riktighet. All egendom saljs 1
betintligt skick och med friskrivning betraffande egendomens skick i alla avseenden. Detta
innebar att en kopare inte kan gora gillande nagra patéljder vid eventuella fel eller brister i
egendomen. Intressenter uppmanas att noggrannt undersoka egendomen. Skriftligt képeavtal
upprattas vid forsaljning. Konkursboet forbehaller sig fri provningsratt betraffande inkomna
anbud liksom ratt att nirhelst under anbudstiden anta inkommet anbud.

Killkoden forevisas ej.

Intressenter som Onskar underséka Egendomen undertecknar sekretessatagande enligt

bilaga 4.



mailto:elin.wennberg@kaiding.se

Kontaktuppgifter

For fragor och vidare information vanligen kontakta nigon av nedanstaende

Advokat Elin Wennberg pa elin.wennberg@kaiding.se, eller 073-828 29 93



mailto:.elin.wennberg@kaiding.se

Bilagor

Bilaga 1-2, Presentationsmaterial
Bilaga 3, Arsredovisning fér 2023
Bilaga 4, Sekretessatagande
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1 | Executive summary

TheFite

TheFite

Digital size guidance - Powered by Al

Personalized size recommendations for shoppers while capturing crucial customer
intelligence for apparel brands and e-commerce platforms

n

Consumers access the App Users complete a body Al matches the body data to
through a customized scan, digitizing their body product data and
Find My Size button data with just two photos recommends the best size

Strictly Confidential | September 2023
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1 | Executive summary

Opportunity to acquire The Fit
- solving sizing frustrations and reducing returns leading to greener e-commerce
Investment highlights

The Fit is disrupting digital size recommendations with personalization and actionable insights

By providing consumers with a personalized shopping experience through its App, The Fit help retailers
reduce returns, increase customer satisfaction, and grow online sales in a more sustainable way

Ideally positioned in a market that is expected to reach EUR 650bn in 2025
D Online shopping keeps growing at a high speed and retailers’ key differentiators include customer
experience and speed — both important features of The Fit's product offering
O The Fit delivers high customer value from increased conversion and lower returns
CQ? The Fit has demonstrated a 20% decrease in returns and 10x increase in conversion by users

shopping with recommendations (usage of The Fit's widget) with partnering retailers

Users own their data and can re-use their Body ID every time they shop and across different
platforms using The Fit, creating a network effect. Using The Fit is free for end-users, while
retailers pay a fixed SaaS fee plus commission

A user model creating user stickiness and recurring revenues

A highly experienced retail-tech team is turning data into valuable insights
[ X X ]

ﬂﬂm With the founders at the helm, The Fit consists of a highly skilled team with know-how and proven

execution power. A lean tech team with experience utilizing machine learning to turn data into
valuable insights

Growth will be fueled by automation and marketing

With tangible strategies for product optimization, internationalization and automation in combination with

increasing the salesforce, The Fit is expected to grow exponentially to EUR +60m in revenues in upcoming
years

TheFite

Strictly Confidential | September 2023 3



1 | Executive summary

The Fit is disrupting the digital user experience for online shoppers and delivers actionable
insights with proven bottom-line impact for online retailers

Market drivers Solution Benefits
The fashion industry’s biggest challenge is the lack The Fit provides an Al powered solution for The Fit delivers a personalized UX to online
of information on size and fit. Digital size guidance personalized size and fit recommendations to shoppers as well as previously unattainable
for online shoppers has not kept up with user consumers, as well as actionable insights to retailers consumer insights to retailers
expectations and technology advancements on consumer behavior and product-market-fit

15

Reduced return rates

o
o

D 3D body scanning app

Mobile e-commerce is growing along The Fit has developed a 3D quy scar_ming
with requests for transparency App that can tgrn tvyo .photos into a size
recommendation within seconds

(=]

Higher conversion rates

Personalized customer experience is Recommendation engine

growing in importance |j\ Machine learning and extensive fitting
expertise is used to match people of all

shapes and sizes to products that will fit

&

Happier customers

Do

Lack of information on size and fit is
oo generating high return rates

e

@ Scalable and secure Stronger margins for retailers

The widget is light-weight and platform
agnostic. By keeping the UX independent

A huge shift towards focus on of the technology choices, The Fit has an Greener e-commerce
sustainability agile technology architecture

/ / S

&)
© [

The Fit's mission is to be the enabler for a more sustainable fashion consumption, production and distribution,
and have a positive impact on people and the planet

[ )
T]le Flt. Strictly Confidential | September 2023 4



2 | Market & Competition

The fashion industry is broken
- as shoppers buy more online, returns increase

One size fits none

= Clothing cannot be produced in standard sizing to perfectly fit everyone

= As there is no standard for size labeling across brands, each brand has its
own size definition. This means that the same customer could be a 70%
different size depending on the brand

= Lack of digital size guidance leaves the consumer with only option to look
at size charts’ — often complicated to understand and frustrating to use.
This in turn risks creating a poor shopping experience, abandoned
shopping carts or a high rate of returns

of returns are due
to poor fit

Bracketing to increase probability of the right fit

= Fashion retailers struggle to effectively communicate fit, so customers
instead take advantage of the (usually generous) return policies to find the 30-40%
right size. They therefore buy several sizes of the same garment — so called
bracketing2. More than 60% of consumers bracket their purchases

= Consequently, high return rates are considered a “necessary evil”. For
instance, Zalando is one of most popular online fashion stores in Europe
and they state a return rate of 50%

return rates for
apparel on e-
commerce channels

The unsustainable cost of returns in e-commerce

= |n an age where e-commerce order fulfillment companies are moving <33%
towards automation, handling of returned apparel remains a very labor-
and resource intensive activity. As a result, the costs associated with the
high apparel return rate often offsets the savings provided by automation

of revenues are lost
to returns

1 Sizing charts explains the dimensions of a garment. Traditionally, clothes have been labelled using many different ad hoc sizing systems, which has resulted in varying

° size methods between different manufacturers made for different countries.
The Flt. 2 Bracketing: Buying multiple versions of an item, trying them at home, and returning those that do not work. . . .
Sources: Sword, PostNord, McKinsey Narvar, CNBC, Yogue Strictly Confidential | September 2023 5


https://edelivery.net/2019/01/fashion-retailers-fail-prioritise-returns-strategy-despite-losing-money-wardrobing/
https://www.postnord.se/siteassets/pdf/rapporter/e-commerce-in-europe-2020.pdf
https://www.mckinsey.com/industries/retail/our-insights/returning-to-order-improving-returns-management-for-apparel-companies
https://see.narvar.com/rs/249-TEC-877/images/State-of-Returns-New-Expectations-Narvar-Consumer-Study-2020.pdf
https://www.cnbc.com/2019/01/10/growing-online-sales-means-more-returns-and-trash-for-landfills.html
https://www.voguebusiness.com/consumers/returns-rising-costs-retail-environmental

2 | Market & Competition

Personalization is no

longer a “nice to have” but a “must-have”

The experience gap leaves an opportunity sweet spot

Given customers’ expectations, retailers must respond to the demand for personalized experiences to
not just differentiate themselves, but to survive. When done right it can help businesses to thrive - a
positive customer experience can yield 20% higher customer-satisfaction rates, a 10-15% boost in
sales-conversion rates, and an increase in employee engagement of 20-30%

When it comes to the fashion industry, preferences are very personal, and the selection is huge.
There is an emotional component to choosing clothing and customers want to see, touch and try it on
before deciding whether it suits them. This is easy in a physical shop, but impossible in an online
shop as customers are limited to only seeing the product on the screen showcased on a fitting model
with ideal body shape for the specific garment

Consequently, e-retailers are becoming savvier and there is an increase in smart solutions that
combine the features of offline shopping and the advantages of digital shopping. However, digital
size guidance for online shoppers has not kept up with user expectations and technology
advancements. In fact, most fashion brands today are not utilizing the technology available to
understand customers better — leaving an opportunity sweet spot for those that do

80%

83%

of consumers are more likely to of customers are willing to
make a purchase from a brand share their data to create a
that provides personalized more personalized

experiences

TheFite

experience

79% 7 out of 10 53%

of retailers are investing in Shoppers end up not of visits are abandoned

personalization — more making a purchase due to if a mobile site takes

than any other industry experiential barriers longer than 3 seconds
to load

Sources: Eorbes, Think with Google (mobile CX), Think with Google (mobile load time, Deloitte, McKinsey, Sendcloud, PwC Strictly Confidential | September 2023 6


https://www.forbes.com/sites/blakemorgan/2020/02/18/50-stats-showing-the-power-of-personalization/?sh=5cd4009e2a94
https://www.thinkwithgoogle.com/consumer-insights/consumer-trends/mobile-site-load-time-statistics/
https://www.thinkwithgoogle.com/consumer-insights/consumer-trends/mobile-site-load-time-statistics/
https://www2.deloitte.com/content/dam/Deloitte/ie/Documents/Consulting/Milliseconds_Make_Millions_report.pdf
https://www.mckinsey.com/industries/retail/our-insights/personalizing-the-customer-experience-driving-differentiation-in-retail
https://www.sendcloud.com/reduce-returns-in-fashion/
https://www.pwc.com/us/en/zz-test/assets/pwc-consumer-intelligence-series-customer-experience.pdf

2 | Market & Competition

The fashion industry is struggling to meet customer expectations AND be sustainable...

The backside of the fashion industry

Up to

8-10%
(o]
2,360km
of global greenhouse gas
emissions comes from the how far a return travels
fashion industry before reaching its
destination’

(o)
30%
of all garments produced
are never sold

(o)
84% 25%
of returned garments

end up in a landfill
or incinerator

<50%

of returned items can be
resold at full price

of all returns are never
restocked

Do retailers have to rethink their free shipping and free returns?

= The extra transportation, the additional packaging, and the process connected
to managing the returned goods leads to unnecessary emissions. But on the
other hand, e-retailers do not want to deprive their customers of the
possibility to use their homes as fitting rooms

= In the fierce competition for customers, retailers have been pushed to offer
both free deliveries and free returns which has led to customers buying more
than they need and instead return items to a greater extent. This is now
changing as retailers are pressured to rethink their return polices and are
implementing fees for returns in order to be more sustainable

= Instead of forcing retailers to change their return policies, The Fit provides a
solution to improve the shopping experience for consumers and consequently
preventing returns for retailers. This way retailers can remain an attractive
offering while keeping returns to a minimum

°
The Flt. 1 According to research from Breakit investigating how far clothes are traveling when being returned
b The Robin R

Source: UN, Worldbank, Breakit, Worldbank, Fashion United, ET Accelerator,

The Fit provides tools that that help reducing returns
and overproduction, ultimately having
a positive impact on people and the planet

Strictly Confidential | September 2023
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https://news.un.org/en/story/2019/03/1035161
https://www.worldbank.org/en/news/feature/2019/09/23/costo-moda-medio-ambiente
https://www.breakit.se/artikel/22407/vi-sparade-natjattarnas-returer-sa-langt-aker-kladerna-som-du-lamnar-tillbaka
https://www.worldbank.org/en/news/feature/2019/09/23/costo-moda-medio-ambiente
https://fashionunited.uk/news/fashion/infographic-the-extent-of-overproduction-in-the-fashion-industry/2018121240500
https://www.ftaccelerator.it/blog/environmental-impact-returns/
https://www.therobinreport.com/fewer-than-half-of-returned-goods-are-resold-at-full-price-heres-why/

2 | Market & Competition

... but The Fit has developed a size recommendation tool for personalized online

experiences and greener e-commerce

The Fit App has a clear product market fit and proof of concept of bringing value to e-retailers and digital consumers

3T

TheFite

10x increased conversion

Helping consumers be confident about their
purchases by eliminating sizing guesswork

20-40% reduced returns

Boosting profitability by preventing returns
due to bracketing, wrong size or fit

Unique consumer insights

Gain unique consumer insights and to make
intelligent and driven decisions

Sustainability frontrunner

Optimizing process to minimize waste and
reduce CO, emissions caused by returns
and overproduction

Customer loyalty

Engage and excite consumers with
personalized user experiences to increase
customer satisfaction and retention

Strictly Confidential | September 2023



3 | Product & Technology

The Fit App provides digital size recommendations powered by Al for smarter shopping...

The Fit use Machine Learning to turn two photos into digital body data

FIND MY SIZE
widget
Step 1 Step 2 Step 3
Consumers access the App through a Users opens The Fit App and completes a Al matches the body data
customized Find My Size button on the body scan, digitizing their body data with to product data and then displays
retailer’s site just two photos in addition to their height the recommended size
and weight
° > o > e >

[ )
T]le Flt. Strictly Confidential | September 2023
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3 | Product & Technology

...and captures crucial consumer intelligence for apparel brands

and e-commerce platforms

By collecting body data, purchase & return history, The Fit builds a unique data set of online shoppers' preferences and behavior data,

generating previously unattainable retail insights

Product market fit

Shopper demographic: Understand how their shopper
demographics compare to their business regions

Precision merchandising: Assortment plan, inventory
forecast and range plan aligning with their shoppers bodies
and preferences in a data driven feedback loop

Range coverage: |dentify missing sizes to convert
customers that are too small or too large for available range

Consumer behaviour insights

Customer analysis reports: Understand who their
customers are, what they look like and how
they shop

Target marketing

Body shape campaigns: Create marketing campaigns
personalized to the consumer to identify with

Size campaigns: Market products in stock and relevant to
the consumer

TheFite

-
r AR
o
“«
Ca—

Average body size: M

J

Body measurements

Total Fit Coverage: 37%

Garment measurements

lllustrative image

Strictly Confidential | September 2023
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3 | Product & Technology

The Fit utilizes the power of artificial intelligence to solve sizing at scale

Body scanning App The Fit

= The Fit uses machine learning to transform two photos into body data.
Calculations are performed locally on the user's device via edge
computing, meaning complex machine learning algorithms can be run
before communication with The Fit's cloud services, enabling The Fit to
protect user privacy and optimize for time performance

= The Fit's proprietary technology includes holistic deep neural network
solutions (potential patent filing). These neural networks are key for The Fit
to achieve high accuracy while adding robustness and levels of privacy

= With digitized fitting expertise and by mapping body data to product data,
The Fit's recommendation engine matches people of all shapes and sizes
to products that will fit

. | = With a growing data set, The Fit can with time add in wide learning and
— improve recommendations further by learning from user behaviour such
T as past purchases and returns from similarly shaped users

SS

3
E
=
bc
4

4

4

!

PAVAY

Machine learning Neural networks Edge computing

TheFite

Strictly Confidential | September 2023 11



Performance

TheFite

Commercial performance

There is no doubt - recommendations increase profitability
and drives revenues in a sustainable way

increased
conversion

()

20-40%

reduced
return rate

2 30-60%
E higher average
o order value

The Fit recommendation technology has proven results

70%

order the
recommended

size

@
T

with real consumers

<1%

bracketing

6 <3%
@ size related
returns

Strictly Confidential | September 2023
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2 | Market & Competition

The Fit has a unique combination of a 3D body scanning App and data insights

Segmentation of apparel size recommendation solutions

FITANALYTICS
Tttt The
acquired by %3lillL
o \
KIWI SIZING p .
A3DLOOK @ presizeal
acquired by (W Meta
° . 2 o
BODIME ~ waiR §sizer  meepl
acquired by » zalando
[ J
: >|o
TRUE FIT VOLUMENTAL @
WV virtusize tg3d
acquired by a group
of Japanese investors

Comparison of direct competitors

Size Body Data analytics Processing

Company recommendation scanning services/tools time?
'%]ll((: 6 seconds
A 3DLOOK ° 45 seconds
& presize.a 0 60 seconds
i SIZER 6 80 seconds

— _. Size recommendation solutions using mobile body scanning technology (body measurements) to
provide a size recommendation

. Size recommendation solutions using hardware body scanning technology (body

° measurements) to provide a size recommendation

.__ Size recommendation solutions using manual sizing input (e.g. height, weight, shape) to
provide a size recommendation

. Size recommendation solutions using manual preferences input (e.g. size in other brand,

° measurement from other garment) to provide a size recommendation

1 Processing time refer to the average time it takes to provide a recommendation
Sources: Management information

TheFite

The Fit provides the fastest, most user-
friendly and accurate size recommendation on
the market, while also collecting more sources

of data for actionable insights than
competitive technologies

Strictly Confidential | September 2023
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4 | Clients & Sales

The Fit's customer portfolio has a broad range of brands
- considered experts in the womenswear market

§s 7
B

Stylein LA PERLA

SUNT,

¥

A

Customer portfolio

[ )
The Flt. Strictly Confidential | September 2023 14



4 | Clients & Sales

The first customers using the Fit's solution include strong fashion brands

Stylein

“We have long been missing and
looking for a partner who can realize
this particular function and thus get
closer to our customer and create a

better experience of shopping at

Stylein.com. It's so exciting to be part
of launching this project and

personally | really believe in this new
way to digitally find your size”

-Elin Alemdar, CEO & Designer

TheFite

SEIE S1Z E

“Since launch, we have used a
traditional measurement chart on the
website to help our customers find
the right size, but it is difficult to
measure yourself correctly and it can
therefore easily go wrong. With The
Fit's Al solution, we digitize size
guidance for customers so that it is
now easier than ever before to find
the right size online. This way we can
reduce returns and get even more
satisfied customers.”

-Emmeli Marmander, CEO & Founder

IAPERIA

“We chose The Fit as our fitting-
technology partner because of their
superior user experience compared to
other solutions on the market and the
team'’s expertise. The Fit enables us
to work in a data driven way to
improve our product fit, minimizing
size and fit related returns and
improve our digital customer
experience.”

-Charlotte Burrows, Global Digital
Director

Strictly Confidential | September 2023
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4 | Clients & Sales

Easy integration with minimal amount of data for customers to get started

A quick and easy onboarding for e-retailers: The Fit takes care of all the heavy lifting...

sssss

Recomment dation type

Top

Top

shirt

top, jacket, sweater, 12903274

Top

sweater

Top

| Size

o

1

2

jacket

Top

*| size Labels

Xs

S

M

coat

Top

5
Chest min-max

80-85

85-90

90-95

blazer

Top

Waist min-max
«

65-70

70-75

75-80

Bottom

Step 1
Exchange of data

Hip min-max

80-85

85-90

90-95

Bottom

Seat min-max

85-90

90-95

95-100

v

Step 2
Technical integration

<1 day
integration
to get started

Step 3
Test and Release

e The Fit gathers size guide
information from retailers site

The Fit convert information to
multiple size charts (e.g. Top and

Bottom)

Products are mapped to correct
size chart using tags (e.g. Jacket-
Top, Shirt-Top, Jeans-Bottom,
Trouser-Bottom)

TheFite

Retailer adds The Fit widget to

their e-commerce platform
Widget is white-labeled and

customized

Retailer adds cart tracking script

to checkout page

\ 4

Widget and cart tracking are
tested

= Widget pushed live on retailers e-
commerce platform

Strictly Confidential | September 2023
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4 | Clients & Sales

...and uses a pricing model that makes sure there is a suitable set-up for everyone

A two layered SaaS model for the sizing solution

Recurring revenues

The model provides predictable
revenue streams

Organic revenue growth

The Fit's revenue increase as a
result of performance

Commission Fixed fee

The Fit charges a Customers pay a monthly fixed fee Flexibility for the Fit
commission on all sales’

generated through The Fit
along the way

Future tiers

Pricing structure can be optimized

An integration fee for each new Flexibility for customers
customer at set-up Insights Personalization Customers can choose according
to their needs
Actionable analytics Personalized product
discovery and target
marketing

it
The Fl o 1) Depending on the size of the retailer Strictly Confidential | September 2023
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5| Business plan

The Fit has a clear strategy going forward that will generate new customers,
users and features

The Fit will focus on four key areas to grow in upcoming years: marketing, sales, internationalization and adding new features

Marketing

T

Increase brand awareness among
users and retailers. Using
marketing funnels to generate retail
leads and reward based campaigns
to grow user base and data set

!

Increased traction

TheFite

Implement self-signup with self-
service dashboard for retailers to
automate sales and customer
service efforts. Hiring sales reps to
focus on larger customers

!

Scalability

Internationalization

T

Gradually target new geographies
with sales and marketing efforts
and make internationalization
adaptions in the app

!

Extended market

New features

T

Optimize and expand product
offering to become one-stop-shop
for product recommendations and

retail insights

!

Indispensability

Strictly Confidential | September 2023
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5| Business plan

Growth will be both volume and price driven in the forecast period

Commission vs. subscription fee (%) Average MRR development (EURK) Average number of customers
I Commission fees share of ARR Small customers Large customers
Subscription fees share of ARR I Medium customers I Medium customers
Large customers 7,1 Small customers 2,247
> 22% 8 .
25% I 24% 27% 30%
55
43
100% 34
3,1 30
9 o o 2,6
75% 78% 76% 73% 70% 23
1,8
408
0,7
0,5 !
0,2 0,3 04 87
3
2023 2024 2025 2026 2027 2028 2024 2025 2026 2027 2028 2024 2025 2026 2027 2028

The Fit's revenue model means that revenues will increase with performance,
which is why organic growth with existing customers will make commission the largest revenue stream in the future

it
The Fl ® 1 EUR = SEK 10.1449, source: Riksbanken Strictly Confidential | September 2023 19



5| Business plan

Product roadmap focused on improving user and customer experience

Profile / Shopping ID

Rewards Ve

Anna, 20
100

Super user
@ Scan 3 friends

c00 g

Green shopper
@ Order only 10of each item

ssop @

o A ®

Gain rewards / Get deals

Rewards tab

Rewards

Your balance

150 points

Challenges Coupons

° Scan afriend (+50 points)

Super user
ﬁ Scan 3 friends
+50p L/
Coupon queen
Use a coupon 5 times
e
Invite friends
Eas) et
oy Scan yourself
iy Get your measurements right
+10 e
Conscious shopper
& Useyour messurements

20—

Coupons tab

Rewards

Your balance

150 points

Challenges Coupons

Seeall >

ﬁ M For 100 p. get 20% off

- For 250 p, get 100 SEK
NA-KD  ioraijoans

v [ ®

or 300 p, 10% off for
has

F
your next purchase

Achieving product roadmap requires hiring of development resources

TheFite

Multiple possibilities for 2024

= Target marketing
Add up-sell recommendations (e.g.
“People like you also shop”)

= Personalized discovery
Showcase products based on customer
relevance (e.g. “Best fit for your body
shape” or “Available in your size”

» Retail insights
Automate ordering of actionable
insights reports (e.g. shopper
segmentation, product coverage,
merchandising and consumer
behaviour)

Strictly Confidential | September 2023




6 | Organization

A straightforward corporate structure behind an advanced company

Company information

Company name

Legal structure
Year founded
Financial year
Headquarter
Website

Instagram

Headquarter

TheFite

The Fit Sweden AB

AB (“Aktiebolag”), a Swedish limited company
2016

Calendar year

Stockholm, Sweden

www.thefit.se

@thefitsweden

9 Stockholm

1) 11 shareholders including both professional investors and private individuals

Ownership structure

Shareholder Description

LIKE Ventures AB Co-founders

Walind AB Lisa Lindvall

IC;\S) easrtl?g Company Investor

Monen Invest AB Investor

WEF Holding AB Investor

Other? Mixed (none with >3.5%)

Board of directors

Lisa Lindvall

Chairman of the board
& Co-founder

Strictly Confidential | September 2023

Fully diluted shareholding

48.51%

10.94%

5.92%

4.80%

3.46%

26.37%

Kelly Hubble

Board member &
Co-founder
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6 | Organization

A highly driven and solutions-oriented team is bringing the Fit forward

Lisa Lindvall
CEO & Co-founder

» Lisais an award winning
entrepreneur with a background in
SaaS, e-commerce and fintech

» She has spent close to a decade in
management positions within sales,
business development and project
management

» Lisa has two previous startup
journeys behind her, before founding
The Fit at the age of 26

» She is passionate about disrupting
technologies, sustainability and
empowering women and young
entrepreneurs

Year joined: 2016
Selection of previous experiences:

OFFICE ORDNA

MANAGEMENT  ~ sorAn servicefinder

@recose

TheFite

Kelly Hubble
CTO & Co-founder

» Kelly has extensive experience in
data science and holds a M.Sc. in
Mathematics from University of
Uppsala

* He has built his career working as an
executive Al & Data adviser to
enterprises over the last 13 years,
helping companies build successful
Machine Learning products and
teams

* He hails from California and has
worked in the Silicon Roundabout in
London, before finding his way back
to Sweden

Fredrik Park
Senior full stack developer

Fredrik is an experienced full stack
developer, previously working as
senior development consultant at
Klarna

He has been developing websites
since middle school and during high
school his focus switched to backend
logic, data structures and algorithms

Nowadays he has a soft spot for
system architecture, building IT
platforms with clean code generating
great user experiences

Year joined: 2019 (consultant) 2020 (full-time)

Selection of previous experiences:

@
Dlooge ‘instantor g

Year joined: 2021

Selection of previous experiences:

Klarna. & spotify

Strictly Confidential | September 2023
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8 | Appendix

Overview of IT software and tech stack

Figma
Interface design

A\ SENTRY

Sentry (via Heroku)
Error tracking

O

Google Analytics
Analytics platform

b‘
%IMP

GIMP
cross-platform
image editor

Uptimequbt

UptimeRobot
Uptime monitoring
service

Google Workspace

Google Workspace
(formerly Gsuite)

Email

'ﬁ‘ Terraform dWs

GitHub ~—

IT Software
branch

Branch.io
Mobile linking
platform

W,

Wordpress
Open-source content
management system

5= slack

Slack

Business communication

platform

Typescript
Strongly typed
programming

language that builds
on JavaScript

TheFite

e

Rust
Multi-paradigm,

general purpose

programming
language

GitHub Terraform AWS
Source code Infrastructure as On-demand cloud
management code computing platforms
and APls
Google .
TagManager bitwarden
Google Tag Bitwarden Adobe Acrobat Adobe Photoshop
Manager Password PDF program Raster graphics
Tag manager management editor
Wa Linkedm =. Microsoft 365
SALES NAVIGATOR
Canva Linkedin + Sales NAV Microsoft 365
Graphic design Sales solution Productivity software
platform
P b? O PyTorch
Python TensorFlow PyTorch
High-level general- Open source Open source
purpose machine learning machine learning
programming library/platform library/platform
language

Tech stack

React Native
open-
source Ul software
framework

Strictly Confidential | September 2023 23



Get in touch

Lisa Lindvall
CEO & Co-founder

+46(0)73-0879019



mailto:lisa@thefit.se

The Fit
Technology appendix

2023
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3 | Product & Technology

The Fit App provides digital size recommendations powered by Al for smarter shopping...

The Fit use Machine Learning to turn two photos into digital body data

Stylein @

Xs s M Loox
FIND MY SIZE

FIND MY SIZE
widget

Step 1

Consumers access the App through a
customized Find My Size button on the
retailer’s site

TheFite

Step 2

Users opens The Fit App and completes a
body scan, digitizing their body data with

just two photos in addition to their height

and weight

v

Step 3

Al matches the body data
to product data and then displays
the recommended size

\ 4

Strictly Confidential | September 2023
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8 | Appendix

Architecture of the machine learning and sizing recommendations

The flow behind the Fit

FIND MY SIZE
widget :

Redirects users if the App is not installed
and forwards to App with session context

Software system for A
deep linking PP

branch The FitoJI

-
Dashboard
Admin and
reporting interface

User information is Report service
separated so that it easily Generating

- o —

Data lake with all stored

information

[ ]
The Flt. Strictly Confidential | September 2023 3



8 | Appendix

Actionable insights delivered by leveraging on intelligent data processing and collection

The flow behind the Fit

FIND MY SIZE .
Contact person at e-retailer

Provides garment information
for information integration

widget

Runs and displays * Requests reports
Find My Size button and
recommendation on website Webshop

Report preparation
Data and insights are prepared
for the e-retailer

Data tracking service Report service 1 Dashboard

Collects and sends to S3 Generating Admin and reporting

storage tracked data reports from data lake J interface J

pataiake with aliStored APl database Garment data collection

Stores body data, Garment datais collected,
sessions, garment maps, transformed, and inserted to the
body segmentation etc API database

information

TheFKite

Strictly Confidential | September 2023
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8 | Appendix

Overview of IT software and tech stack

Figma
Interface design

A\ SENTRY

Sentry (via Heroku)
Error tracking

O

Google Analytics
Analytics platform

b £
GIMP

GIMP
cross-platform
image editor

UptimeRQb\bt

UptimeRobot
Uptime monitoring
service

Google Workspace

Google Workspace
(formerly Gsuite)

Email

'g' Terraform adWS

GitHub ~—"

GitHub Terraform AWS
Source code Infrastructure as On-demand cloud
management code computing platforms
and APIs
g Ps.
Tag Manager bitwarden }°
Google Tag Bitwarden Adobe Acrobat Adobe Photoshop
Manager Password PDF program Raster graphics
Tag manager management editor
Ca’u}a inked T BH Microsoft 365
SALES NAVIGATOR

IT Software

branch

Branch.io
Mobile linking
platform

W,

Wordpress
Open-source content
management system

4 slack

Slack

Business communication

platform

Typescript
Strongly typed
programming

language that builds
on JavaScript

TheFite

ey

Rust
Mutlti-paradigm,

general purpose

programming
language

Canva Linkedin + Sales NAV Microsoft 365

Graphic design Sales solution Productivity software
platform
P ‘F’ O PyTorch
Python TensorFlow PyTorch

High-level general- Open source Open source

purpose machine learning machine learning

programming library/platform library/platform
language

Tech stack

React Native
open-
source Ul software
framework
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CEO & Co-founder

+46(0)73-0879019
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Arsredovisning

The Fit Sweden AB

559071-5289

Styrelsen och verkstillande direktoren for The Fit Sweden AB far hdrmed limna sin redogérelse for
bolagets utveckling under ridkenskapséret 2023-01-01 - 2023-12-31.

Om inte annat sirskilt anges, redovisas alla belopp i hela kronor (sek).

INNEHALLSFORTECKNING SIDA

R ST

- Forvaltningsberittelse 2-3
- Resultatrakning
- Balansrakning 5-
- Noter 7

- Underskrifter

FASTSTALLELSEINTYG

Undertecknad styrelseledamot i The Fit Sweden AB intygar att resultatrakningen och balansrakningen i arsredovisningen
har faststillts p& drsstdmma 2024-03-18. Arsstdmman beslutade att godkénna styrelsens férslag till hur vinsten ska
fordelas:

Jag intygar ocks3 att innehdllet i drsredovisningen och revisionsberéttelsen stimmer 6verens med originalen.

Stockholm 2024-03-21

Lisa Lindvall, Verkstallande direktor



o~y
I3xE

s AGS LT
VIAUGULE

367

1(9)

Arsredovisning

The Fit Sweden AB

559071-5289

Styrelsen och verkstéillande direktren for The Fit Sweden AB far hiirmed ldmna sin redogorelse for
bolagets utveckling under rikenskapséret 2023-01-01 - 2023-12-31.

Om inte annat sérskilt anges, redovisas alla belopp i hela kronor (sek).

INNEHALLSFORTECKNING _ SIDA
Forvalimingsberittelse  2-8
- Resultatrékning
- Balansrakning 5
- Noter 7=
- Underskrifter
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The Fit Sweden AB
559071-5289

FORVALTNINGSBERATTEILSE

VERKSAMHETEN

Verksamhet

Bolaget bedriver utveckling av tekniska l6sningar samt férséljning av digitala tjidnster. Bolaget bedriver dven

2(9)

konsultverksamhet inom organisationsutveckling, PR, event och marknadsféring, samt dérmed férenlig verksamhet.

Bolaget har sitt sate i Stockholm.

Visentliga hdndelser

Bolaget har under aret haft fokus pa att hélla nere kostnader och dérmed dven vidareutveckling av produkt och

verksamhet med hansyn till nuvarande kapitalmarknad och konjunktur. Fokus framét &r att forvalta uppbyggda vérden i

holaget, som av styrelsen bedtms vara intakt dé utvecklad produkt i allt vésentligt anses redo fér marknaden.

FLERARSOVERSIKT

Beloppen i flerdrséversikten ar angivna i tusental kronor om inte annat anges.

Nettoomsdttning

Resultat efter finansiella poster
Balansomshutning

Soliditet %

FORANDRINGAR | EGET KAPITAL

Aktiekapital

Belopp vid arets ingang 79345
Resultatdisposition enligt bolagsstdmman:
Balanseras i hy rakning

Fond fér utveckling

Nyemission 4760
Arets resultat
Belopp vid arets utgang 84105

Belopp vid arets ingang
Resultatdisposition enligt bolagsstdmman:
Balanseras i ny rakning

Fond for utveckling

Nyemission

2301-2312
-479

10244
85

Fond for utv.
utgifter
9 434 288

350 852

9785 140

]

BkHoowijp-BkLCoD{sa

2201-2212
302

-475

10 626

83

Overkurs-
fond
9831293

295 120

10126 413

2101-2112
119

-177
11285

78

Balanserat
resultat
-10.033 890

-475 267
-350 852

~10 859 809

20012012

-35
7436
49

Avets
resultat
-475 267
A75 267

-479 237
-479 237

Totalt

8 835 969

0
0
299 880
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Arets resultat -479 237
Belopp vid arets utgéng 8 656612
RESULTATDISPOSITION

Medel att disponera:

Gverkursfond 10 126 413

Balanserat resultat -10 859 809

Arets resultat -479 237

Summa -1212 633

Férslag till disposition:
Balanseras i ny rékning -1212 633
Summa -1212 633

Bolagets resultat och stéllning framgér av efterfoljande resultat- och balansrakning med noter.

Lr_?/ [ BkHOowjjp-BKLCoDjsa




The Fit Sweden AB 4(8)
559071-5289

RESULTATRAKNING 1
2023-01-01 2022-01-01
2023-12-31 2022-12-31
Rorelseintikter, lagerférindring m.m.
Nettoomséattning - 302 263
Aktiverat-arbete fér egen rékning 304 629 1330779
Ovriga rorelseintakter 2 9 546 98939
Summa rorelseintikter, lagerfordndringar m.m. 314175 1731 981
Rorelsekostnader
Ovriga externa kostnader- -308 600 -312 699
Personalkostnader 3 -360 879 ~1826314
Av--och nedskrivningar av materiella och immateriella -16 404 -18957
anldggningstillgéngar
Ovriga rorelsekostnader - -7715
Summa rorelsekostnader -685 883 ~2 165 685
Rirelseresultat -371 708 -433 704
Finansiella poster
Ovriga rinteintakter och liknande resultatposter 554 20
Réntekostnader och liknande resultatposter -108 083 41583
Summa finansiella poster =107 529 -41 563
Resultat efter finansiella poster -479 237 -475 267
Resultat fore skatt -479 237 -475 267
Arets resuitat -479.237 -475 267

{[j’/ [ BkHOowjjp-BKLCoDjsa ]
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BALANSRAKNING 1

TILLGANGAR

Anlédggningstillgangar

Immateriella anldggningstillgdngar

Balanserade utgifter fér utvecklingsarbeten och liknande arbeten 4 9785 140 9434288
Summa immateriella anldggningstiligéngar 9785 740 9434288
Materiella anliggningstillgangar

Inventarier, verktyg och instaliationer 5 8 203 24 607
Summa materiella anldggningstitigéngar 8203 24 607
Finansiella anldggningstillgdngar

Uppskjuten skattefordran 249293 249 293
Summa finansiella anldggningstillgangar 249 293 249293
Summa anliggningstillgangar 10042 636 9 708 188
Oomsittningstillgdngar

Kortfristiga fordringar

Kundfordringar - 162 591
Qvriga fordringar 1728 8045
Summa kortfristiga fordringar 1728 170 636
Kassa och bank

Kassa och bank 199 303 746 979
Summa kassa och bank 199 303 746 979
Summa omsittningstillgangar 201 631 917 615
SUMMA TILLGANGAR 10 243 667 10 625 803

@/ [ BkHOowjjp-BKLCoDjsa }




The Fit Sweden AB 6(9)
559071-5289

N

" e e e e e e e e e s g o SO LD 2022-12-31

:;3 EGET KAPITAL OCH SKULDER

i

9 Eget kapital
Bundet eget kapital
Aktiekapital 84105 79 345
Fond for utvecklingsutgifter 9 785 140 9 434 288
Summa bundet egef kapital 9 869 245 9573633
Fritt eget kapital
QOverkursfond 10 126 413 9831293
Balanserat resultat -10 859 809 -10 033 690
Arets resultat _ -479 237 -475 267
Summa fritt eget kapital - -1212 633 -677.664
Summa eget kapital 8 656 612 8 835 969
Langfristiga skulder 6
Ovriga skulder till kreditinstitut 1185 937 1180 125
Summa langfristiga skulder 1185937 1180 125
Kortfristiga skulder
Ovriga skulder till kreditinstitut 357 966 403 560
LeverantOrsskulder 8152 2500
Ovriga skulder 7 - 66832
Upplupna kostnader och forutbetalda intdkter 8 35 000 136817
Summa kortfristiga skalder 401 118 609 709
SUMMA EGET KAPITAL OCH SKULDER 10 243 667 10 625 803

{ 54 l BkHOowjjp-BkLCoDjsa }
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NOTER

Not 1 ALLMANNA UPPLYSNINGAR

Redovisnings- och viirderingsprinciper

Valt regelverk
Arsredovisningen har uppréttats enligt &rsredovisningslagen och BFNAR 2012:1, Arsredovisning och koncernredovisning
K3).

Intiktsredovisning

Intékter har tagits upp till verkligt virde av det som erhallits eller kommer att erhallas och redovisas i den omfattning
det dr sannolikt att de ekonomiska fordelarna kemmer att tillgodogdras bolaget och intdkterna kan beréknas pa ett
tiliférlitligt satt. Avdrag har gjorts fér handelsrabatter, méngdrabatter och liknande prisavdrag.

Immateriella anldggningstillgangar
Avskrivning sker linjért Sver den férvantade nyttjandeperioden med hénsyn till vésentligt restvérde. Ingen avskriviing
har paborjats d& produkten dr under utveckling.

Materiella anliggningstillgangar
Avskrivning gérs linjart &ver den forvintade nyttjandeperioden med hansyn till vésentligt restvérde. Nedanstaende
nyttjandeperiods anvénds.

Typ Procent
Inventarier, verktyg och installationer 20-33
Inkomstskatt

Foretagets skatt bestar av-aktuell skatt och uppskjuten skatt. Aktuell skatt &r inkomstskatt (bolagsskatt och kupongskatt)
for innevarande rakenskapsar som avser arets skattepliktiga resultat och den del av tidigare rékenskapsars inkomstskatt
som annu inte har redovisats.

Ersiéittningar till anstéllda
Forménsbestdmda pensionsplaner redovisas enligt forenklingsreglerna i BFNAR 2012:1. Det innebér att i de fall en
pensionspremie betalas sa kostnadsfdrs den |6pande.

Nyckeltalsdefinitioner
Nedan definieras nyckeltalen i férvaltningsberattelsens flerarséversikt.

Soliditet = Justerat eget kapital / Totalt kapital
Kommentar; Justerat eget kapital berdknas som eget kapital plus 79,4 % av obeskattade reserver.

ﬂ'j‘/! BkHOowjjp-BkLCaDjsa
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Not 2 Ovriga rorelseintékter

Valutakursvinster
Offentliga stod mm

Not 3 Medelantalet anstillda

Medelantalet anstillda

Not 4 Balanserade utgifter fér utvecklingsarbeten och liknande

arbeten

Ingaende anskaffningsvarden
Forindringar av anskaffningsvérden
Balanserade utvecklingskostnader
Utgaende anskaffningsvérden

Redovisat virde

Not 5 Inventarier, verktyg och installationer

Ingdende anskaffningsvérden

Fordndringar av anskaffningsvdrden
Férsdljningat/utrangeringar

Utgdende anskaffningsvarden

Ingaende avskrivningar

Féréndringar av avskrivningar

Aterférda avskrivningar pa forsaliningar resp, utrangeringar
Arets avskrivningar

Utgaende avskrivningar

Redovisat virde

Not 6 Forfallotid skulder
Ovriga skulder till kreditinstitut
Forfaller senare &n 5 ar

Not 7 Ovriga skulder

Personalskatt
Sociala avgifter

[6’/ I BkHOowjjp-BkLCoDjsa

2023

9553

9553

2023

2023-12-31

9434 288

350 852
9785 140

9785 140

2023-12-31

109 331

~27 310
82 021

-84 724

27 310
-16 404
-73 818

8 203

2023-12-31

2023-12-31
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2022

98 939
98 939

2022

2022-12-31

7573 637

1 860 651
9434 288

9434 288

2022-12-31

109 331

109 331

-65 767

-18 957

-84 724

24 607

2022-12-31

2022-12-31

29757
37075
66 832
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Not 8 Upplupna kostnader och férutbetalda intékter

Redovisning och revision

Semesterskuld

Sociala avgifter semesterskuld

Summa upplupna kostnader och forutbetalda intédkter
Not 9 Stillda sdkerheter

Foretagsinteckningar

Summa stillda sdkerheter

Not 10 Eventualférplikielser

Royaltydtagande avseende erhallet stéd frén Arctic Business

UNDERSKRIFTER

Stockholm dagen for digital underskrift

Lisa Lindvall
Verkstillande direktsr

2023-12-31

35000

35 000

2023-12-31
2 000000
2 000 000
2023-12-31

77 347

Kelly Hubble

Min revisionsberdttelse har limnats den dag som framgar av min elektroniska underskrift

Magnus Johansson
Auktoriserad revisor

{ v I BKkHOowjjp-BXLCoDjs3
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2022-12-31
45 000
69 865

21952
136 817

2022-12-31

2 000 000

2000 000

2022-12-31

77 347
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Revisionsberiittelse
Till bolagsstimman i The Fit Sweden AB, org.nr 559071-5289

Rapport om arsredovisningen

Uttalanden
Jag har utfért en revision av arsredovisningen for The Fit Sweden AB for r 2023,

Enligt min uppfatining har &rsredovisningen upprittats i enlighet med arsredovisningslagen och ger en
i alla viisentliga avseenden réttvisande bild av The Fit Sweden ABs finansiella stéllning per den 31
december 2023 och av dess finansiella resultat for dret enligt arsredovisningslagen.
Fdrvaltningsberittelsen 4r forenlig med &rsredovisningens dvriga delar.

Jag tillstyrker ddrfor att bolagsstimman faststiller resultatrikningen och balansrikningen.

Grund for uttalanden

Jag har utfért revisionen enligt International Standards on Auditing (ISA) och god revisionssed i
Sverige. Mitt ansvar enligt dessa standarder beskrivs nidrmare i avsnittet Revisorns ansvar. Jag iir
oberoende i forhallande. till The Fit Sweden AB enligt god revisorssed i Sverige och har i &vrigt
fullgjort mitt yrkesetiska ansvar enligt dessa krav.

Jag anser att de revisionsbevis jag har inhéimtat #r tillrickliga och &ndaméalsenliga som grund for mina
uttalanden.

Styrelsens och verkstallande direktorens ansvar

Det #r styrelsen och verkstillande direktSren som har ansvaret fr att drsredovisningen upprattas och
att den ger en rattvisande bild enligt drsredovisningslagen. Styrelsen och verkstillande direktdren
ansvarar dven for den interna kontroll som de bedémer #r nddvindig for att uppritta en arsredovisning
som inte innehéller ndgra visentliga felaktigheter, vare sig dessa beror pa oegentligheter eller pa fel.

Vid upprittandet av &rsredovisningen ansvarar styrelsen och verkstillande direktSren for bedsmningen
av bolagets forméaga att fortsétta verksamheten. De upplyser, nér sa dr tillampligt, om forhéllanden
som kan paverka formagan att fortsitta verksamheten och att anvinda antagandet om fortsatt drift.
Antagandet om fortsatt drift tillimpas dock inte om beslut har fattats om att avveckla verksamheten.

Revisorns ansvar

Mina mél &r att uppni en rimlig grad av sikerhet om huruvida rsredovisningen som helhet inte
innehaller ndgra visentliga felaktigheter, vare sig dessa beror pa oegentligheter eller pa fel, och att
{imna en revisionsberittelse som innehaller mina uttalanden. Rimlig sikerhet &r en hog grad av
sikerhet; men dr ingen garanti for att-en revision som utférs enligt ISA och god revisionssed i Sverige
alltid kommer att upptéicka en visentlig felaktighet om en sddan finns. Felaktigheter kan uppsta pé
grund av oegentligheter eller fel och anses vara visentliga om de enskilt eller tillsammans rimligen
kan forvintas pdverka de ekonomiska beslut som anvéndare fattar med grund i arsredovisningen.

Som del av en revision enligt ISA anvénder jag professionellt omddme och har en professionellt
skeptisk instéllning under hela revisionen,

Sidalav4

Uj’/} BkHOowjip-BKLCoDjsa




252l

38041

O I T 2T

EAERES

L

.

Dessutom;

e identifierar och beddmer jag riskerna for vsentliga felaktigheter i arsredovisningen, vare sig dessa
beror pa oegentligheter eller pa fel, utformar och utfor granskningsétgérder bland annat utifran
dessa risker och inhdmtar revisionsbevis som #r tillrickliga och &ndamaélsenliga for att utgtra en
grund for mina uttalanden. Risken for att inte upptécka en visentlig felaktighet till f5ljd av
oegentligheter 4r hoogre &n for en visentlig felaktighet som beror pd fel, eftersom ocegentligheter
kan innefatta agerande i maskopi, forfalskning, avsiktliga uteldmnanden, felaktig information eller
asidosittande av-intern kontroll.

e skaffar jag mig en forstielse av den del av bolagets interna kontroll som har betydelse for min
revision for att utforma granskningséatgirder som #r ldmpliga med hénsyn till omstindigheterna,
men inte for att uttala mig om effektiviteten i den interna kontrollen.

s utvirderar jag limpligheten i de redovisningsprinciper som anvénds och rimligheten i styrelsens
och verkstallande direktérens uppskattningar i redovisningen och tillhdrande upplysningar.

e drarjag enslutsats om lampligheten i att styrelsen och verkstillande direktdren anvénder
antagandet om fortsatt drift vid upprittandet av &rsredovisningen. Jag drar ocksé en slutsats, med
grund i de inhdmtade revisionsbevisen, om huruvida det finns négon véisentlig osékerbetsfaktor
som avser sddana hindelser eller forhallanden som kan leda till betydande tvivel om bolagets
formaga att fortsétta verksamheten. Om jag drar slutsatsen att det finns en vésentlig
osikerhetsfaktor, maste jag i revisionsberittelsen fésta uppmérksamheten pa upplysningarma i
arsredovisningen om den visentliga osikerhetsfaktorn eller, om sidana upplysningar #r
otillriickliga, modifiera uttalandet om arsredovisningen. Mina slutsatser baseras pa de
revisionsbevis som inh#mias fram till datumet f6r revisionsberéttelsen. Dock kan framtida
héndelser eller férhillanden gora att ett bolag inte lingre kan fortsétta verksamheten.

e utvdrderar jag den dvergripande presentationen, strukturen och innehallet i arsredovisningen,
ddribland upplysningarna, och om &rsredovisningen aterger de underliggande transaktionerna och
h#ndelserna pa ett sitt som ger en réttvisande bild.

Jag maste informera styrelsen om bland annai revisionens planerade omfattning och inriktning samt
tidpunkten for den, Jag méste ocksa informera om betydelsefulla iakttagelser under revisionen,
ddribland de betydande brister i den interna kontrollen som jag identifierat.

Sida2av4
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Rapport om andra krav enligt lagar och andra forfattningar

Ulttalanden

Utbver min revision av Arsredovisningen har jag &ven utfort en revision av styrelsens och
verkstéllande direktSrens forvaltning for The Fit Sweden AB fr &r 2023 samt av forslaget till
dispositioner betriffande bolagets vinst eller forlust.

Jag tillstyrker att bolagsstémman disponerar vinsten enligt forslaget i forvaltningsberittelsen och
beviljar styrelsens ledaméter och verkstillande direktSr ansvarsfrihet for rikenskapsaret.

Grund for uttalanden

Jag har utfort revisionen enligt god revisionssed i Sverige. Mitt ansvar enligt denna beskrivs nérmare i
avsnittet Revisorns ansvar, Jag #ir oberoende i forhallande till The Fit Sweden AB enligt god
revisorssed i Sverige och har i 6vrigt fullgjort mitt yrkesetiska ansvar enligt dessa krav.

Jag anger att de revisionsbevis jag har inh4mtat #r tillrickliga och dndaméalsenliga som grund for mina
uttalanden.

Styrelsens och verkstillande direktorens ansvar

Det #r styrelsen som har ansvaret for forslaget till dispositioner betraffande bolagets vinst eller forlust,
Vid forslag till vtdelning innefattar detta bland annat en bedémuning av om utdelningen &r forsvarlig
med hinsyn till de krav som bolagets verksamhetsart, omfatining och risker stiiller pa storleken av
bolagets egna kapital, konsolideringsbehov, likviditet och stillning i vrigt.

Styrelsen ansvarar for bolagets organisation och forvaltningen av bolagets angeléigenheter. Detta
innefattar bland annat att fortlspande beddéma bolagets ekonomiska situation och att tillse att bolagets
organisation ir utformad s att bokfSringen, medelsforvaltningen och bolagets ekonomiska
angeligenheter i 6vrigt kontrolleras pi ett betryggande sétt. Den verkstillande direktoren ska skota
den 16pande fSrvaliningen enligt styrelsens riktlinjer och anvisningar och bland annat vidta de &tgirder
som #r nddvindiga for att bolagets bokforing ska fullgbras i verensstimmelse med lag och for att
medelsforvaltningen ska skétas pa ett betryggande sétt.

Revisorns ansvar

Mitt mal betriffande revisionen av frvaltningen, och dérmed mitt uttalande om ansvarsfrihet, 4r att
inhdmta revisionsbevis for att med en rimlig grad av sikerhet kunna beddma om nigon
styrelseledamot eller verkstillande direktéren i nagot visentligt avseende:

o foretagit nigon atgird eller gjort sig skyldig till ndgon forsummelse som kan foranleda
ersdttningsskyldighet mot bolaget, eller

e pandgot annat sitt handlat i strid med aktiebolagslagen, drsredovisningslagen eller
bolagsordningen.

Mitt mal betriiffande revisionen av forslaget till dispositioner av bolagefs vinst eller forlust, och
dirmed mitt uttalande om detia, &r att med rimlig grad av sidkerhet bedéma om fOrslaget dr forenligt
med aktiebolagslagen.

Rimlig sikerhet dr en hg grad av sdkerhet, men ingen garanti f6r att en revision som utférs enligt god
revisionssed 1 Sverige alltid kommer att uppticka atgirder eller férsummelser som kan féranleda
ersattningsskyldighet mot bolaget, eller att ett forslag till dispositioner av bolagets vinst eller forlust
inte dr forenligt med aktiebolagslagen.

Sida3av4
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Som en del av en revision enligt god revisionssed 1 Sverige anviinder jag professionellt omdéme och
har en professionellt skeptisk instillning under hela revisionen, Granskningen av forvaltningen och
forslaget till dispositioner av bolagets vinst eller forlust grundar sig frimst pa revisionen av
réikenskaperna. Vilka tillkommande granskningsétgérder som utfors baseras pa min professionella
beddmning med utgéngspunkt i risk och visentlighet. Det innebér att jag fokuserar granskningen pa
sadana atgirder, onriden och forhillanden som &r vésentliga for verksamheten och dér avsteg och
Gvertrddelser skulle ha sirskild betydelse for bolagets situation. Jag gar igenom och prévar fattade
beslut, beslutsunderlag, vidtagna atgérder och andra forhallanden som &r relevanta for mitt uttalande
om ansvarsfribet. Som underlag for mitt uttalande om styrelsens forslag till dispositioner betréffande
bolagets vinst eller forlust har jag granskat om forslaget 4r forenligt med aktiebolagslagen.

Lule4 dagen f6r min elektroniska underskrift

Magnus Johansson

Auktoriserad revisor
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7~ KAIDING

SEKRETESSAVTAL

Detta sekretessavtal ("Avtalet”) har denna dag triffats mellan:

1) The Fit Sweden AB:s konkursbo, org.nr 559071-5289, ¢/o Advokatbyrin Kaiding, Box 112, 971 04

Luled (“Informationsgivaren”); samt

2) [Namn, org.nr eller pers.nr, adress| ("Mottagaren”).

1.1

1.2

1.3

2.1

2.2

SEKRETESSFORBINDELSENS ANDAMAL

Informationsgivaren och Mottagaren har inlett diskussioner om Mottagarens potentiella
férviry av The Fit Sweden AB, 559071-5289, ("’Konkursbolaget”) tillgingar som
Informationsgivaren férvaltar, vilka tillgdngar finns specificerade 1 av Informationsgivaren
tillhandahallet anbudsunderlag ("Tillgangarna”). Inom ramen f6r férhandlingarna har
Mottagaren — i syfte att utvirdera tillgaingarna — begirt att fd ta del av viss Konfidentiell
Information (sisom definierad nedan). Parterna dr Gverens om att sidan Konfidentiell
Information omfattas av sekretess enligt detta Avtal och/eller utgor foretagshemlig
information som kan skada Informationsgivaren fér det fall denna blir kind.

Andamalet med detta Avtal ir att reglera Mottagarens hantering av Konfidentiell Information i
samband utvirderingen av Tillgangarna.

Konfidentiell Information innefattar all information som Informationsgivaren dverlimnar
eller som pa annat sitt kommer till Mottagarens kinnedom oaktat om den Konfidentiella
Informationen utges av Informationsgivaren, anstillda hos Konkursbolaget, konsulter eller
annan.

ATAGANDE OM SEKRETESS

Mottagaren torbinder sig utan begrinsning i tid eller fram till den tidpunkt som
Informationsgivaren bestimmer, inte f6r nidgon avsloja eller for egen rikning utnyttja, vare sig
direkt eller indirekt, Konfidentiell Information hinférlig till Tillgdngarna, Informationsgivaren,
Konkursbolaget, dess anstallda eller annan/annat. Mottagaren forbinder sig vidate att forvara
Konfidentiell Information under former som ér tillfredstillande med hinsyn till detta
sekretessitagande och som skyddar informationen frin obehérig atkomst eller férindring.

Med ”Konfidentiell Information” forstas varje uppgift (teknisk, kommersiell eller av annan
art) — oavsett om uppgiften har dokumenterats eller inte och oavsett om upplysningen ér
skriftlig eller muntlig — hinforlig till Tillgangarna, Informationsgivaren, Konkursbolaget och
dess dgare, stillforetridare, anstillda, verksamhet, tjdnster, kunder, leverantorer eller
samarbetspartners. Som Konfidentiell Information riknas sdledes bland annat (men dr inte
begrinsat till):

a) information hinforlig till Tillgdngarna, Konkursbolaget och dess dgare
stallforetridare, anstillda, rittigheter, tjinster, teknik, fordringsigare m.m.,

b) information om Konkursbolagets produkter, tjanster och produktutveckling,
know-how, digitala medier, killkod samt 6vriga immateriella rittigheter, av vilket
slag det in m4 vara,

9 kundregister och annan information om eller hinforlig till kunder och potentiella
kunder,
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3.1

3.2

3.3

3.4

4.1

d) information om eller hinforlig till leverantorer/ potentiella leverantorer och
samarbetspartners/potentiella samarbetspartners,

e) information hinforlig till Konkursbolagets immateriella rittigheter, och

f) information om marknadsplaner, kostnadsanalyser och intidktsanalyser etc.
Upprikningen ovan ér inte uttbmmande utan endast exemplifierade.

Med Konfidentiell Information avses dock fate information som

(i) ér eller blir allmint kdnd pé annat sitt 4n p.g.a. brott mot detta Avtal (Mottagaren har dock
inte ritt att avsloja f6r utomstdende att samma upplysning dven mottagits fran

Informationsgivaren, Konkursbolaget och dess anstillda, dgare, stillforetridare enligt detta
Avtal),

(ii) Mottagaren kan visa att Mottagaren eller dess styrelseledaméter, anstillda, konsulter och
radgivare ("Representanter”) kinde till fére det att Mottagaren eller dess Representanter
férsags med information av Informationsgivaren eller f6r dess rikning,

(i) Mottagaren ér skyldig att offentliggdra i enlighet med tillimpliga lagar och regler.

Mottagaren far inte visa tredje man modeller, skisser eller annan know-how och/eller
immateriella rittigheter som tillhandahallits av Informationsgivaren, Konkursbolaget, dess
dgare, stillféretridare, anstillda och som innehaller Konfidentiell Information.

BEHORIGA PERSONER

Mottagaren térbinder sig att tillse att Konfidentiell Information endast delges dess
Representanter i den utstrickning Representanterna behéver informationen for att kunna
utfora sina arbetsuppgifter i samband med utvirderingen av Tillgingarna samt att
Representanterna inte till utomstiende vidarebefordrar Konfidentiell Information.

Det dligger dirvid Mottagaren att tillse att Representanterna dr bundna att hemlighalla denna
information i1 samma utstrickning som Mottagaren enligt detta Avtal.

Mottagaren ska, om Informationsgivaren sd begir, uppritta en forteckning 6ver personer,
savil fysiska som juridiska, som tagit del av Konfidentiell Information som tillhandahillits av
Informationsgivaren, Konkursbolaget och dess dgare, stillféretridare, anstillda eller annan.
Mottagaren ska pd begiran Sversinda kopia av férteckningen till Informationsgivaren.

Mottagaren ska inte tillita nigon annan 4n Representanterna att ta del av Konfidentiell
Information som tillhandahallits utan Informationsgivarens skriftliga samtycke.

ANVANDNING OCH HANTERING AV KONFIDENTIELL INFORMATION

Mottagaren fir endast anvinda Konfidentiell Information fram till den tidpunkt
Informationsgivaren bestimmer och i syfte att utvirdera Tillgingarna. Mottagaren ska f6lja
bestimmelser om informationshantering enligt detta Avtal och pa betryggande sitt hantera
Konfidentiell Information oaktat om sadan information lagras fysiskt eller i databidrande
media.
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6.1

6.2

6.3

7.1

8.1

8.2

Mottagaren ska senast en vecka efter att Informationsgivaren tillsint Mottagaren skriftlig
begiran didrom aterlimna all Konfidentiell Information som Mottagaren tagit del av.
Mottagaren ska hirvid intyga att dterlimnat material dr fullstindigt och att fysiska eller digitala
kopior inte kvarhallits.

IMMATERIELLA RATTIGHETER M M

Mottagaren hat inga andra rittigheter till Konfidentiell Information 4n vad som uttryckligen
framgar av detta Avtal. Alla immateriella rittigheter som hirror frin eller dr relaterade till
Konfidentiell Information tillhér Informationsgivaren.

Om Mottagaren ges ritt att nyttja Konfidentiell Information ska detta ske genom skriftlig
6verenskommelse undertecknad av behériga féretridare f6r Informationsgivaren och

Mottagaren. Ingen licens, annan upplatelse eller 6verlitelse av immateriella rittigheter ska
anses ske genom muntlig 6verenskommelse eller annars genom parternas agerande.

VITE
Bryter Mottagaren mot bestimmelse 1 detta Avtal ska denne omgiende vid anfordran och till
Informationsgivaren utge ett vite om tvamiljoner (2 000 000) kronor {&r varje enskild

overtradelse.

Informationsgivaren har dock ritt att 1 stéllet f6r vite enligt fOrsta stycket begira skadestind
motsvarande den verkliga skadan.

Utgivande av vite inverkar ej pa Informationsgivarens ritt att gbra andra paféljder
in skadestdnd gillande i anledning av kontraktsbrottet.

OVRIGT

Andringar i eller tilligg till detta Avtal ska ske skriftligen och undertecknas av behériga
foretridare f6r Informationsgivaren och Mottagaren fOr att vara giltiga.

LAGVAL OCH TVIST

Svensk ritt ska vara tillimplig pa detta Avtal.

Tvist avseende giltighet, tolkning, tillimplighet eller tillimpning av detta Avtal ska slutligt
avgoras av allmidn domstol i Sverige med Luled tingsritt som forsta instans.

(Underskrifissida foljer]



Detta Avtal har upprittats i [antal| likalydande exemplar varav Informationsgivaren och Mottagaren tagit
var sitt. Avtalet har vixlats mellan patterna via mail genom scannade pdf-dokument.

THE FIT SWEDEN AB:s KONKURSBO
Ort:

Datum:

Christina Lehto, konkursforvaltare

INAMN]
Ort:

Datum:

[Namn]

[Namn]
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